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Suvmary: I. Introduction. II. Innovations brought by Senate Bill N°
281/2012 to the consumer’s rights in Brazil: the E-commerce.
III. Final Considerations.

I. Introduction

The globalization and the international commerce resultant from the
cultural, social and economic development of mankind do bring worries
about'. One of the most characteristic results of globalization is the creation
of the Internet?, a fact that links the global community together in a
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L E. Javme, “O direito internacional privado do novo milénio: a protecao da pessoa
humana face a globaliza¢ao”, Cadernos do Programa de Pos-Graduag¢ao em Direito
PPGDir/ UFRGS, Porto Alegre, v. 1, n. 1, mar. 2003, p. 85.

2. Lorenzetti teaches that “The Internet is ‘an international network of interconnected
computers, allowing tenths of millions of people to communicate among themselves,
as well as the access to a huge quantity of information all over the world’. Some
legally interesting features can be observed: it is an open network, as any one can
access it; it is interactive, as the user generates data, navigates, and establishes
relations; it is international, in the sense that it allows transcending the national
barriers; there is a multiplicity of operators; it has a self-referring system configuration
which lacks a center that may called ‘authority’, operates in a decentralized way, and
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virtual world, by means of the communication provided by the international
network, which has extinguished the space, as mentioned by Jayme?,
and has represented a real rupture with the past®.

Such communication, facilitated by the Internet, determines a greater
vulnerability of those who communicate®. Among those, are the consumers,
who relate to suppliers of products and services®, entering remote contracts,

builds the order as of chaotic rules; has the aptitude of generating its own rules on
base of custom; presents an acceleration of the historic time; allows communication
in ‘real time’, and a ‘de-territorialization’ of the legal relations; decreases drastically
the cost of transactions”. R.L. LorenzeTT, “Comércio eletronico”, Translated by: Fabiano
Menke. Notes by Claudia Lima Marques, Sao Paulo: Revista dos Tribunais, 2004, pp.
24-26.

It is said that the Word Internet has been first utilized in 1974. MERCOSUL.COM
(Org.) B2B: uma alternativa para a expansao de seus negocios na Internet. Sao
Paulo: Cia. Latino-Americana de Negocios On-Line, 2000. p. 6.

The Internet can be also defined as follows: “[...] international interconnected
computers network, that allows its users a quick and dynamic exchange of matters
[...] F. Motrta / K.R. GueLmann / W. CasTiLHO, “Reflexoes sobre o direito do consumidor
e aInternet” in A. CapaverpE / M. ConraDo (Org.) Repensando o direito do consumidor:
15 anos do CDC: 1990-2005. Curitiba: Ordem dos Advogados do Brasil, Secao do
Parana, 2005. p. 242.

Martins asserts that the Internet is one of the most emblematic faces of globalization.
G. MarTins, Formacao dos contratos eletronicos de consumo via Internet, 2. Ed, rev. e
atual, Rio de Janeiro: Lumen Juris, 2010. p. 3.

3. E. JayME (nota 1), p. 86. In that text the author points out the feature of ubiquity
inherent to the E-commerce. The text has been also published in Jayme (nota 1), in
C. Liva MarQUES / N. Arauso (Org.) O novo direito internacional: estudos em homenagem
a Erik Jayme. Rio de Janeiro: Renovar, 2005. p. 3-20.

4.  A. WaLp, “A evolugao do contrato no terceiro milénio e o novo Codigo Civil”, in: J.M.
Arvim NetO / J. César / Rosas (Coord.), Aspectos controvertidos do novo Codigo Civil,
Sao Paulo: Revista dos Tribunais, 2003, p. 61.

5. C. Lima Margues, Confianca no comeércio eletronico e a protecao do consumidor: um
estudo dos neg6cios juridicos de consumo no comércio eletronico, Sao Paulo: Revista
dos Tribunais, 2004, p. 72.

6. The concept of supplier is in art. 3rd of the CDC. Marques says of the concept of
supplier in C. Lima Margues, Contratos no Codigo de Defesa do Consumidor: o novo
regime das relacoes contratuais, 5 ed. rev., atual. e ampl. Sao Paulo, Revista dos
Tribunais, 2006, pp. 393-426.

See also, A. DE Souza PasguaLorto, Conceitos fundamentais do Coédigo de Defesa do
Consumidor, Revista dos Tribunais, Sao Paulo, v. 80, n. 666, p. 52, abr. 1991.

For the comments on art. 3rd of the CDC, see L.A. Nunes Rizzatto, Comentarios ao
Codigo de Defesa do Consumidor, 3. ed. rev. e atual, Sao Paulo, Saraiva, 2007. pp.
108-124.

In the same way, see J.G. FiLomeno Brito, “Disposicoes gerais”, in A. GRINOVER PELLEGRINI,
et al. Codigo Brasileiro de Defesa do Consumidor: comentado pelos autores do
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